
Attention-Grabbing Headlines:
•	 “Attention [target audience]! It’s Time to Stop [problem].”

•	 “Discover the Secret to Achieving [desired outcome].”

•	 “Finally! [Unique Solution] is Here.”

•	 “Unlock [desired outcome] with [solution]!”

•	 “Warning: [problem] Can Be Dangerous! Here’s How to Avoid It.”

Question-Based Headlines:
•	 “Do You Want to [desired outcome] Without [problem]?”

•	 “Are You Tired of [problem]? Try [solution]!”

•	 “How Would You Like to [desired outcome] in Just [timeframe]?”

•	 “Can [product/service] Really Help You [desired outcome]?”

•	 “Want to Know Why [product/service] is the Best?”
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Here are 25 headline ideas that you can use as 
inspiration for your adverts. 
Have a play with them by filling in the blanks to create a 
unique and effective headline for your next advert.

We’d love to help! Please feel free to send your headline 
ideas to us at advertise@toddleabout.co.uk and we will 
happily critique them for you.

www.toddleabout.co.uk

Time to get your thinking cap on!



Emotion-Focused Headlines:
•	 “Find [End Emotional State] with [product/service]”

•	 “You Don’t Have to Feel [Starting Emotional State] Any More.”

•	 “Use [product/service] to Eliminate [Starting Emotional State]”

•	 “Achieve [End Emotional State] with [product/service], and Overcome 
[problem]!”

•	 “Transform Your [problem] into [End Emotional State] in Just [timeframe]”

Testimonial Headlines:
•	 “[Testimonial Extract]”

•	 “[Customer] Says They Would Be [starting emotional state] Without [product/
service]”

•	 “How [Customer] achieved [desired outcome] with [product/service]”

•	 “What [Customer] Has to Say About [product/service]”

•	 “[Customer] Shares How [product/service] Changed Their Life”

•	 “Why [target audience] are Giving [product/service] a 5 Star Rating.”

Urgency-Driven Headlines:
•	 “Limited Time Offer: Get [discount/offer] Today!”

•	 “Last Chance to [desired outcome] Before [deadline/event]!”

•	 “Act Now to [desired outcome] and Save [discount/offer]!”

•	 “Don’t Miss Out on [discount/offer]: Only [number] Available!”

•	 “Act Fast to Get [desired outcome] Before [deadline/event] Ends!”

Note: These headlines are just to get you started - you’ll need to tweak and play with 
them to make them work! 
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Why not try your headline out 
with an advert in Toddle About?

Advert Headline Cheat Sheet

Find out more at toddleabout.co.uk/advertise


